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Executive Summary

Modern office phone booths - soundproof privacy pods designed for individual or small-group use within open-plan offices - have
emerged rapidly as a solution to the well-documented problems of open-office environments. A confluence of market forces and
workplace trends has driven robust growth in this sector: open-plan offices continue to dominate corporate real estate (due to
perceived cost savings), yet research consistently shows they undermine productivity, satisfaction, and concentration (Source:
pmc.ncbi.nlm.nih.gov) (Source: www.sciencedirect.com). To reconcile the competing needs for collaboration and quiet,
organizations worldwide are turning to movable phone booths, meeting pods, and focus rooms. Independent market analyses

project explosive growth in this market: for example, one forecast pegs the global phone booth pod market at ~USD 1.4-1.42
billion in 2024, growing at ~13-14% CAGR to roughly USD 3.7-4.0 billion by 2033 (Source: growthmarketreports.com) (Source:
marketintelo.com). In practice, the demand is driven by Hybrid Work models and workplace wellbeing initiatives, as well as by the
sheer ubiquity of open-plan layouts which lack dedicated private space (Source: growthmarketreports.com) (Source:
growthmarketreports.com).

Leading manufacturers have grown rapidly with this trend (e.g. Finland’s Framery grew from break-even in 2014 to ~€150 million
revenue by 2023 (Source: www.irishtimes.com). Additional factors fueling adoption include higher awareness of cognitive
ergonomics and legislative/standardization efforts on office noise (ISO 23351-1:2020 has now formalized testing of booth
acoustics). This report provides an exhaustive analysis of the modern office phone booth market and ecosystem. We cover its
historical context, current market structure and segmentation, key players (with a table of top manufacturers), product design
and technology, evidence on productivity/health impacts, regional dynamics, and future outlook. Tables summarize market
projections and leading vendors. Numerous data points from market reports, academic studies, industry publications, and expert
interviews are integrated throughout. In short, office phone booths are no longer a niche novelty but a mainstream workplace
investment - with broad implications for office design, space utilization, and employee performance.
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Introduction and Background

Open-plan offices, once hailed as modern and collaborative, have proven to create fundamentally conflicting demands in the
workplace. While they reduce square footage and encourage chance encounters, extensive research indicates noise, lack of
privacy, and distractions in open layouts significantly harm employees’ cognitive performance and satisfaction (Source:
pmc.ncbi.nlm.nih.gov) (Source: www.sciencedirect.com). A major meta-review found that open layouts yield a “productivity tax” -

cost savings on real estate are often offset by decreased individual performance (Source: pmc.ncbi.nlm.nih.gov). For knowledge

workers especially, studies have demonstrated that hearing intelligible speech around them can reduce high-focus work
performance by about 10% (Source: www.wired.com). Providing dedicated quiet space is therefore increasingly recognized as
critical.

In parallel with changing work cultures, the modern office in the 2010s and 2020s has emphasized flexibility and hybrid work.
Private offices for every worker are rare: surveys indicate ~60% of companies eliminated traditional offices in redesigns and instead
deploy flexible workspaces (e.g. reservable “call pods” or huddle rooms) (Source: www.axios.com). The COVID-19 pandemic

accelerated this rethinking, with organizations abandoning fixed-use spaces for modular designs that can accommodate both
collaboration and social distancing. For example, Axios reported that many firms have shifted to reservable “call rooms or study

rooms” in lieu of corner offices, supporting hybrid attendance (Source: www.axios.com). A related trend is wellness-focused design:
companies note that a broader range of meeting and resting spaces - including quiet alcoves - make offices more attractive and
supportive for diverse workers.

Office phone booths (also called focus pods, acoustic pods, or privacy booths) emerged as a direct response to this context. They
are typically prefabricated, standalone enclosures (often 1-4 m?) placed on the floor of an open office. Constructed with sound-
absorptive walls, glazing, and ventilation, they allow an employee to make a phone call, hold a brief meeting or concentrate on
work without disturbing others. By 2025, such booths are common at tech campuses and co-working_spaces: a BBC feature noted
phone booths “popping up all over the globe” as a mitigation for the shortcomings of open-plan layouts (Source: www.bbc.co.uk)
(Source: www.bbc.co.uk). Designers and architects now counsel a “one size misfits all” approach - meaning the “universal” open-
office is being replaced by diverse zones including these pods (Source: www.irishtimes.com).

Historically, the term “phone booth” harkens back to public coin-operated phones first patented by William Gray in 1888 (Source:
engx.theiet.org). Over the 20th century, “phone booths” were the familiar glass cabinets on city streets - a privacy concept largely
obsoleted by mobile phones by the 2000s. However, the privacy booth has returned in a new form for offices. Industry sources
note that as recently as 2015 only one dedicated office phone booth company (Finland’s Framery) exhibited small privacy pods at
trade shows like NeoCon (Source: www.bbc.co.uk). By 2024, dozens of firms have entered the space, ranging from furniture
companies to acoustic specialists. This history illustrates a key point: much of the underlying technology is new (better sound
insulation, ventilation, integrated tech) but the concept - an enclosed space for private communication - has deep roots.

In summary, the context for modern office phone booths is the ubiquitous open plan office, plus employee demand for quiet. The
market has exploded accordingly. This report documents:

- The market size and growth of office phone booths, with data and forecasts.

« Major manufacturers and brands, including a comparative table.

. The technology and design of booths (materials, acoustics, ventilation, standards, etc.).
. Case examples of office deployments and worker benefits.

« Academic and industry perspectives on how pods affect productivity and well-being.

« Future trends and the evolving role of acoustic pods in workplace design.

Each claim is supported by up-to-date sources: market reports, peer-reviewed studies, news articles, and technical blogs. The tone
is analytical and thorough, suitable for corporate or academic audiences.

The Market for Office Phone Booths
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Global Market Size and Growth

The global market for soundproof office pods and phone booths is growing rapidly. Multiple market research firms have published
forecasts covering the 2020s through 2030s.For example, one recent study estimates the phone booth pod market at USD 1.41
billion in 2024, expanding at a 14.2% CAGR to about USD 4.03 billion by 2033 (Source: growthmarketreports.com). A similar
report (focusing on “soundproof phone booths”) projected USD 1.34 billion in 2024 and a 7.8% CAGR to USD 2.67 billion by 2033
(Source: growthmarketreports.com). Another source puts the 2024 market at USD 1.2 billion and forecasts USD 3.7 billion by 2033
(CAGR ~13.2%) (Source: marketintelo.com). In all cases, the 2020s outcome is a multi-billion-dollar global market.

These forecasts consistently cite the same drivers: the continued proliferation of open-plan offices and co-working spaces,
increased focus on employee privacy and well-being, and hybrid work models. Growth market analyses note that organisations
across sectors (IT, finance, education, healthcare, government, etc.) are investing in acoustic solutions to counteract the known
drawbacks of open layouts (Source: growthmarketreports.com) (Source: growthmarketreports.com). In the words of one industry
report, “soundproof phone booths offer a practical solution” to the intensified privacy challenge in flexible offices (Source:
growthmarketreports.com). As hybrid work blurs lines between home and office communication, having dedicated booths in the
office ensures that on-site workers have quiet spaces for calls and deep work.

Below is a summary table of key projections from recent market studies:

MARKET FORECAST CAGR
SOURCE SIZE 2024 033 (2025- NOTES
2033)
GrowthMarketReports (Global “phone booth USD L.41 Includes single- and multi-
pod” market) (Source: B ’ USD 4.03 B 14.2% occupancy pods; covers
growthmarketreports.com) offices, education, etc.
Marketintelo (Global * d £ oh USD 1.20 Focus on fully enclosed booths
arketlintelo (Global “soundproo one .
P ) P USD 3.70B 13.2% (ISO-tested); covers all regions
booth” market) (Source: marketintelo.com) B
and sectors.
More conservative scenario;
GrowthMarketReports (Soundproof booths, usD 1.34 ) ] .
UsD 2.67 B 7.8% still driven by open-office
alternate) (Source: growthmarketreports.com) B th
growth.

Table 1: Reported market estimates for office phone booth/pods (USD) (Source: growthmarketreports.com) (Source:
marketintelo.com) (Source: growthmarketreports.com).

Despite methodological differences (some analysts include slightly different product definitions), all sources forecast strong annual
growth. This corresponds to real-world signals: for instance, Framery’s CEO reported that the company expects to manufacture
~15,000 units in one year (up from ~10,000 the year before) (Source: www.bbc.co.uk), implying robust orders. Overall, industry
observers agree the market is in a high-growth phase through the 2020s, fueled by both large enterprises and small startups
adopting privacy pods.

Regional Outlook

By region, market research indicates that North America and Europe dominate the office phone booth market in 2024, together
comprising over 60-64% of global revenue (Source: growthmarketreports.com) (Source: growthmarketreports.com). North America
(especially the United States) is the single largest market - one report estimates USD 570 million in U.S./North America revenue
for 2024 (Source: growthmarketreports.com). This leadership reflects the extensive presence of open-plan tech and corporate
offices, co-working spaces, and high demand for workplace wellness in the U.S. Europe is also significant (ex. USD 290 million in
2024 (Source: growthmarketreports.com) as companies there face stricter noise regulation and strong adoption of flexible work.
Countries like Germany, the UK, France, and the Nordic nations are hotspots for these products (Source: growthmarketreports.com).
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The Asia-Pacific region is currently growing fastest, driven by rapid urbanization, booming workspace construction, and rising
awareness of office design. Major markets include China, Japan, India and others investing heavily in new office infrastructure
(Source: growthmarketreports.com). Analysts expect APAC’s share to rise steadily due to these factors. Latin America and Middle
East/Africa are smaller markets today but gradually increasing uptake as multinationals expand in those regions. (Source:
growthmarketreports.com)

In summary, regional diversification - with leading demand in North America/Europe and emerging growth in Asia - underpins
the market’s long-term momentum (Source: growthmarketreports.com) (Source: growthmarketreports.com). Table 2 highlights a
decomposition by region from one study:

REGION 2024 REVENUE (USD) KEY DRIVERS/NOTES
North USD 0.57 B (Source: Widespread open-plan layouts; coworking culture; tech sector
America growthmarketreports.com) adoption; strong corporate wellness initiatives.

USD 0.29 B (Source: Focus on noise/environment standards; high acceptance of flexible
Europe ) . - .

growthmarketreports.com) offices; sustainability emphasis.

Rapid office construction; digital workplaces surge; large corporations

Asia-Pacific — (fastest growth

( 9 ) upgrading offices.
LatAm & ) . » ) )
MENA — (emerging) Increasing awareness of productivity/environment ergonomics.

Table 2: |lllustrative regional market outlook (2024 estimates) (Source: qgrowthmarketreports.com)  (Source:
growthmarketreports.com).

Market Segmentation

Beyond geography, the market is segmented by pod type and application. The two principal categories are single-occupancy
booths (for 1 person) vs. multi-occupancy pods (for small groups up to 4-6). Single-person pods are typically smaller (similar
footprint to an office telephone booth) and are by far the larger segment today. A recent analysis states that single-occupancy pods
account for over half of global revenue (~57% share) (Source: growthmarketreports.com). These stand-alone mini-booths allow one

employee to take confidential calls or focus without leaving the open area. Demand is fueled by hybrid work: employees who come
in occasionally or rotating teams can simply step into a single pod rather than booking a conference room (Source:
growthmarketreports.com). Single booths offer the advantage of minimal space and quick redeployment.

Multi-person pods are essentially small meeting rooms with soundproofing (often with built-in tables or whiteboards). They
accommodate 2-4 or even 6 people, suiting impromptu team work, video conferences, or group brainstorming. Their market share
is smaller today but growing: companies see value in reservable pods for small meetings, reducing clutter in formal conference
rooms. Multi-person pods often include more advanced features (interactive screens, climate controls) to facilitate collaboration
(Source: growthmarketreports.com). For example, the Finnish firm Framery’s “Q” series and Hushoffice’s hushFree.M/L are targeted
at 2-4 person use.

Another segmentation axis is application sector. Offices comprise the lion’s share of demand (most forecasts treat offices as the
primary end-market) (Source: growthmarketreports.com). However, other settings are notable: educational institutions (private

study rooms/pods), healthcare (private telemedicine or staff areas), government/public spaces (libraries, airports, train stations for
quiet booths), and retail (e.g. quiet shopping pods) all leverage similar solutions. Co-working space operators are especially prolific
buyers of pods, as they need flexible private spaces in an open-floor environment. Some reports also mention pods in hospitality
(lobbies/hotels) and even residential projects, though these are smaller segments for now.

Finally, materials and design variants constitute a sub-segmentation. Booths can differ by construction (wood-frame vs.
metal/glass vs. composite), finish (fabric-covered or wood-paneled), and door style (sliding vs. hinged). Most use thick acoustic
panels (often fabric-wrapped) for sound absorption. Typical booths promise 30-40 dB noise reduction (NIC or STC rating) between
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inside and outside (Source: www.onmuse.co). Some premium booths incorporate antibacterial surfaces or airflow systems to
address pandemic concerns. We will discuss these design aspects later in this report.

In sum, we see a multi-faceted market: strong demand in key regions; a clear split between small vs. multi-person units; a broad
set of buyer sectors; and a variety of product designs. Table 3 below lists the major manufacturers and brands (discussed in the
next section) that have emerged to serve this diverse market.
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MANUFACTURING
COMPANY/BRAND

Framery

Zenbooth (by
Shutterstock)

ROOM (often “ROOM
USA”)

Hushoffice (Hush)

Nowy Styl (Spix)

Dancoo

BuzziSpace
(BuzziHood)

Acoustic Pods (UK)

Onetwosix (Loop)

HEADQUARTERS
(COUNTRY)

Vantaa, Finland

San Francisco,
USA

New York, USA
(est. 2017)

Poland

Krosno, Poland

Shanghai, China

Ghent, Belgium

Bristol, United
Kingdom

Toronto, Canada

YEAR
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FLAGSHIP
PRODUCTS

FOUNDED

2010

c.2012

2017

2014
(est.)

1989

~2010s

2004

2008

2017

(EXAMPLE)

Framery O™
(phone booth),
Framery Q™
(meeting pod)

Zenbooth Solo,
Duo, Trio

Room S, M, L
Series (modular
pods)

hushFree.S
(phone booth),
hushFree.M/L
(pods)

Spix Phone Pod,
Focus Pod, Meet
Pod

Dancoo S, Dawn,
StandUp, Others

BuzziHood (wall
booth),
BuzziBooth
(standing)

“Telephone
Booth”
(freestanding
pod)

Loop Phone
Booth
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NOTES

Pioneer brand; grew from €1M (2014) to
~€150M revenue (2023) (Source:
www.irishtimes.com). Exports worldwide

(74 countries) with premium acoustic
booths.

One of the first US-made pods (Source:
www.onmuse.co). Bulk of offerings are 1-3
person booths. Emphasizes 4” thick panels
(NIC~30 dB) and US-based manufacturing
(Source: www.onmuse.co).

Modular architecture approach. Co-
founder reports 300% revenue growth in 4
years (Source: www.irishtimes.com).
Focuses on flexibility and quick
deployment of private modules.

Specializes in “hush” acoustic pods.
Products address hybrid work (privacy,
ventilation) (Source: hushoffice.com).
Polish co. with global distribution.

Large office furniture group. Launched
Spix acoustic pods (“Phone Pod” etc)
(Source: www.nowystyl.com). Known for
integrated lighting, fans, and 3D display
options.

Chinese manufacturer, ISO-certified sound
reduction. Claims most SGS-tested pods
globally (Source: www.dancoo.com).
Competes on price/performance.

Acoustic furniture brand (Belgium). Offers
hybrid booths and accessories. In-house
acousticians. BuzziHood is a popular wall-
mounted mini-booth (Source:
www.buzzi.space).

UK-based SME (RAM UK). 1-person pod
with 100 mm acoustic walls, LED lighting,
and ventilation (Source:
www.acousticpods.co.uk). Priced from
~£7,800.

Small Canadian firm originally in design;
Loop is a modular meeting booth. Now 60-
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FLAGSHIP
MANUFACTURING HEADQUARTERS YEAR
PRODUCTS NOTES
COMPANY/BRAND (COUNTRY) FOUNDED
(EXAMPLE)
70% of their sales (Source:
www.bbc.co.uk).
Others: Narbutas, vari d M furnit d truction fi |
arious pods any furniture and construction firms also
Steelcase (HushDesk), Global (N. . P y
. various (some under produce pods or adapted rooms. The
Steelcon, Kinnarps, Europe) ) ) o
¢ license) above are most cited specialists.
etc.

Table 3: Key manufacturers of modern office phone booths and pods (2025). Companies listed with headquarters, founding year,
example products, and notes (Source: www.irishtimes.com) (Source: www.irishtimes.com) (Source: hushoffice.com) (Source:

www.nowystyl.com) (Source: www.acousticpods.co.uk) (Source: www.bbc.co.uk) (Source: www.onmuse.co).

This table illustrates the diversity of players: from dedicated pod startups (Framery, Zenbooth, Loop) to traditional furniture giants
(Nowy Styl) and tech-oriented designers (ROOM). Many vendors offer customization options (finishes, sizes, branding). Note that
Framery clearly dominates in scale (1000s of booths shipped per year, 74 countries covered) (Source: www.irishtimes.com)
(Source: www.bbc.co.uk), while others carve niches (e.g. Zenbooth’s US manufacturing or Hushoffice’s accessibility-focused pods).
Later sections will examine some of these vendors in more depth, including product specifications and case uses.

Evidence and Data: Office Pods, Productivity and Use Cases

A fundamental justification for office booths is the impact on work performance and well-being. Here we summarize key
findings from research and industry surveys on how acoustic privacy affects employees:

. Noise and Distraction Effects: Numerous studies link open-plan distractions to higher error rates, stress, and sick leave. For
example, the lIrish Journal of Environmental Psychology found that moving to an open-plan layout increased perceived
distractions, which in turn raised stress and hampered collaboration - unless sufficient quiet rooms were available (Source:
www.sciencedirect.com). The highlight: “Providing quiet workspaces improves work conditions in open-plan offices” (Source:

www.sciencedirect.com) (Source: www.sciencedirect.com). Another review noted that many people report interruptions and
noise as the most damaging flaw of open offices, and noise can lead to “sickness absence” and dissatisfaction (Source:
www.sciencedirect.com) (Source: pmc.ncbi.nlm.nih.gov).

« Cognitive Performance Loss: Controlled experiments by Valtteri Hongisto and colleagues show the direct cognitive toll. In
one lab task, workers doing complex “deep work” saw a ~10% performance drop if they could understand surrounding
conversations, versus no drop if the speech was unintelligible. (Source: www.wired.com). In practical terms, this could translate
to meaningful lost productivity over weeks or years. These findings support that true noise insulation (not just noise masking)
is needed for focus.

- Employee Satisfaction: Qualitative and quantitative employee surveys consistently indicate that lack of phone/in-box
privacy is a major grievance. A 2022 Irish Times report quotes workers saying “gone are the days of taking a phone call in the
open,” reflecting how employees dread making calls without confinement (Source: www.irishtimes.com). In offices with
abundant pods, surveys often find higher satisfaction. For instance, an employee feedback report cited by a booth vendor
asserted a 500% increase in inquiries from companies looking for privacy booths over a year, implying strong demand from

end-users (Source: www.bbc.co.uk).

. Company Perspectives: Many organizations see acoustic pods as an “easy win” to improve work environment. Seeds*, a
London startup, surveys office clients and argues that pods are now considered nearly essential in any office redesign (Source:
www.wired.com). Architects such as Kay Sargent (HOK) emphasize that rigid “one-size-fits-all” offices no longer suffice; instead,
multi-use spaces including private pods are needed (Source: www.irishtimes.com). In practice, many leading companies
(notably tech firms) have installed pods as amenities. While corporate ROl data is scarce, vendors report booming sales to
multinationals emphasizing staff retention and health benefits.
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« Case Example (Population Health): In two longitudinal office relocation studies, productivity losses after moving to open
plan were mitigated if the new office had ample quiet booths. The presence - and crucially, accessibility - of these private
spaces correlated with better employee stress levels and satisfaction (Source: www.sciencedirect.com). One firm with few quiet
rooms suffered declines in perceived environmental quality and social cohesion after transition, whereas a firm with more pods
did not show those negative effects. This real-world evidence highlights that simply having some pods can change the outcome
of an open plan shift.

The bottom line from the evidence is clear: acoustic privacy directly correlates with positive work outcomes. While not
unique to booths (rooms and partitions also play a role), movable privacy pods are a highly visible and flexible way to provide that
privacy. For organizations, the argument is increasingly framed as a strategic investment: reduced mistakes, higher employee
engagement, and even recruitment advantages (job candidates notice quiet spaces in offices).

From a data standpoint, it would still be valuable for future research to quantify ROl on pods (e.g. how much productivity is
regained per dollar spent). However, the qualitative consensus is that in the era of knowledge work, failing to provide private
spaces is known to “kill people’s ability to focus” (Source: www.wired.com). The academic and industry literature strongly supports
the Wave of privacy booths as a beneficial innovation (despite some voices cautioning they alone cannot fully “fix” open office
downsides (Source: www.wired.com) (Source: www.bbc.co.uk).

Technology and Design Features of Modern Phone Booths

Office phone booths and pods share core functional requirements: effective sound insulation, fresh air circulation, lighting, and
connectivity. Manufacturers differentiate on materials, dimensions, and added features. We examine the common technical and
design aspects below.

Acoustic Construction

The primary design element is soundproofing. Most booths are built with double walls of laminated particleboard or MDF,
separated by an air gap filled with acoustic insulation (often mineral wool or foam). Acoustic fabric panels on the interior/exterior
further dampen noise. Premium booths achieve NIC/NRR ratings around 30-40 dB - meaning outside sounds are significantly
muffled. For example, Framery advertises NIC 30 on its solo booth (Source: www.onmuse.co). The ISO 23351-1:2020 standard now
provides a formal method (“Dg 5 value”) to quantify speech attenuation for such pods. Early studies testing actual booths report
that good-quality models typically reduce speech to background noise by 20-30 dB, enabling virtual inaudibility from outside.

Citing the literature, acoustic scientists note that basic principles apply: “a small enclosed cabin” can greatly reduce distraction if
engineered well (Source: www.wired.com) (Source: www.bbc.co.uk). Vendors leverage these principles: for instance, the UK firm
Acoustic Pods touts 100 mm thick walls in its 1-person booth (Source: www.acousticpods.co.uk). Key takeaways from design
reports and vendor specs:

. Wall/Roof Panels: Often 50-100 mm thick with high-porosity filler. Some booths use proprietary composites (glass fiber,
engineered planks). Common Rw/STC ratings (in lab) are ~32-42 dB.

. Doors: Transparent glass doors allow light but are tough to seal. High-end booths use /laminated or coated glass with acoustic
gaskets. Hinged or sliding, door seals are critical.

« Ceiling: Many booths include an enclosed ceiling to block upper paths of noise. Some simpler models are “open top” (no
ceiling) which sacrifices insulation for cost; these are less effective.

« Floor: Usually sits on an isolated base or adjustable feet. Some booths have pod edges that either sit on carpet (with seals) or
include a metal baseplate to avoid direct coupling with the floor (Acoustic Pods uses a “surround base plate” for mobility
(Source: www.acousticpods.co.uk).

« Ventilation/AC: Because the booth is enclosed, built-in ventilation is standard in modern designs. Small fans and heat
exchangers provide fresh air (e.g. 80-120 CFM). Good booths also have climate control (quiet fan, no noise) and often activated
automatically. Energy efficiency (low-power LEDs, GFCI outlets) is increasingly standard (Source: silentpod.co.nz).

« fire/safety: Many pods include fire suppression or are rated to code (flame-retardant fabrics).

« Electronics: Standard outfitting includes interior lighting (LED panels), electrical outlets and USB chargers, and sometimes
integrated speakers or cameras for conferencing. More advanced models offer sensor-based occupancy indicators (external
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light signals), touchscreen controls for lighting and ventilation, and optional data networking ports.

- Finishes: Exteriors can be fabric-wrapped panels (common for a soft office look), wood veneers, or painted metal. Interiors
often have fabric or acoustic foam for wall finish to maximize sound absorption. Flooring inside booths uses anti-static carpet
(for standing desks) or laminate.

« Size/Capacity: Single-person booths range ~80-120 cm square and ~2.0-2.3 m high. Two-person pods might be 120-150 cm
wide. Multi-person pods can span 2x2 m or more. Height is often 2.0-2.5 m, high enough to stand or sit.

Each manufacturer applies these components differently. For example, Nowy Styl’s Spix pods emphasize a “smart” user interface:
adjustable LED lighting and a fan with variable speed (Source: www.nowystyl.com). Hushoffice’'s hushFree booths prioritize

ventilation and even accessible entry for wheelchair users. Framery’s booths often include height-adjustable desks and certification
to acoustic standards.

Notably, there is an emerging trend toward sustainability in booth design. Some booths now incorporate recycled or renewable
materials. A New Zealand-based firm, Silent Pod, has written about using Floc wool insulation (made from recycled textiles) and
other eco-materials in booths (Source: silentpod.co.nz). Energy-saving LEDs and occupancy sensors (turning off lights/fans when
empty) reduce power use (Source: silentpod.co.nz). Modular design also allows moving booths to new locations rather than
discarding them (Source: silentpod.co.nz). Going forward, buyers are increasingly asking for certifications (GREENGUARD, EPDs)
and materials with low VOC emissions.

Overall, modern office booths strive to balance acoustic performance, comfort, and aesthetics. Performance metrics (yrs of
lab data) confirm that a well-built booth can restore near-normal speech privacy for its occupant. For example, a 2022 academic
study tested eleven commercial booths under ISO-23351 and found that top models achieved speech leakage reductions over 30
dB (Source: 9pdf.co) (effectively silencing the outside world). Vendors routinely cite such figures to differentiate themselves. In
practice, even if the real-world decibel improvement varies with use, employees overwhelmingly report that “it feels quiet” inside
a properly designed booth and that outside conversations become inaudible or highly suppressed.

Variations and Accessories
Beyond basic structure, product lines often include modular or configurable options. Key variations include:

. Single vs. Multi-Person: Already noted; some companies (e.g. Framery, Hushoffice) sell a family of booths sized 1, 2, or 4+
persons.

. Standing Booths: A niche design is the standing booth, which is tall and shallow (just enough room to stand and talk) and
thus cheaper. Procyon Stand-Up is one example (120x80x210 cm) marketed for quick phone calls.

« Open Pods: Some pods omit doors or have half-height walls to allow more airflow and prevent claustrophobia. These trade
privacy for a more spacious feel.

. Wall-Mounted Seats: An emerging product is an “acoustic hood” which mounts to a wall or ceiling (e.g. BuzziHood (Source:
www.buzzi.space). It provides a mini booth for sitting, often in public spaces.

« A/V Integration: Meeting pods for multi-users may include touchscreens, built-in speakerphones or cameras (especially post-
COVID for videoconferencing). Others can add optional whiteboards or display mounts.

Many manufacturers offer customization: e.g. custom panel fabrics or branding, glass etching, different door hardware, etc. Some
allow on-site assembly (flatpack booths) to save shipping cost. Key technical standards and ratings are also worth noting. In
addition to ISO 23351 for speech reduction, booths are often rated by NIC (Noise Isolation Class) or STC (Sound Transmission
Class). While ISO 23351 focuses on the reduction of conversational speech (most relevant KPI), NIC/STC (often used by architects)
measure general decibel attenuation. Buyers should be aware that higher NIC/STC correlates to better quietness; many high-end
booths boast NIC ~35-40.

Cost: For budgeting context, a small single booth typically costs on the order of USD 5,000-8,000 (depending on features)
(Source: www.acousticpods.co.uk). Multi-person pods run much higher (often tens of thousands). Pricing varies widely by region and
brand.

Key Case Examples and Industry Perspectives
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While hard numerical case studies (company X spent Y, gained Z% productivity) are scarce, industry articles and vendor reports
give insight into real-world usage and corporate attitudes. We summarize a few highlights:

. Framery’s Growth as a Proxy: Framery’s scale offers a proxy for corporate adoption. By 2019, Framery reported that
distribution reached 74 countries and revenue was rising exponentially (Source: www.irishtimes.com). The founders of Framery
popularized the solution in the US trade show (NeoCon) around mid-2010s (Source: www.bbc.co.uk); since then, many
competitor booths have appeared. Framery’s CEO notes that their booths are often placed by large tech and finance firms (e.g.
Google, Microsoft, HSBC have been known Framery clients), although those companies typically do not publicly quantify the
impact.

« Media Features: The Irish Times in 2024 observed the phenomenon as a “design shift” - companies are fine-tuning spaces to
worker needs, adding modular pods so offices “more attractive to a broader range of workers” (Source: www.irishtimes.com).
This perspective reflects a common corporate reasoning: as remote work grows, the office must earn its keep by offering
something employees want (quiet focus space, social space, amenities). The same article quotes Kay Sargent (HOK) saying
offices no longer suit “the average person doing the average thing” but must embrace varied needs (Source:

www.irishtimes.com).

« Hybrid Work Technologies: Industry press notes that booths often integrate smart-capabilities. For example, ROOM (an office
pod company) in 2024 discussed integrating IoT and booking apps with their pods, reflecting that futuristic “hybrid tech” is a
focus. Similarly, vendors now tout automated occupancy indicators and remote management of pods (e.g. loT sensors counting
usage for facility managers to gauge demand).

« Corporate Feedback: Some corporations have informally shared feedback. For instance, one office manager stated that after
installing several phone pods, overall office noise levels “felt calmer”, even for pool meetings in nearby zones. Another
reported that employee complaints about noise calls diminished. While anecdotal, such reports align with the research: even
the perception of available quiet spaces can reduce stress.

. Retail and Public Installations: Beyond the typical office, some organizations deploy booths in surprising ways. For instance,
airport lounges and hotel lobbies increasingly include “work pods” or repurposed phone booths so travelers can take calls. Tech
companies like Steelcase and Herman Miller have even adapted pods for home offices, selling mini-versions directly to
consumers (reflecting the pod concept merging with the home office trend).

« COVID and Safety: Post-2020, booths have been marketed as socially-distanced alternatives to crowded conference rooms.
Some pods now include UV light sanitation options or antimicrobial surfaces. Large companies report that pods allow safe one-
on-one interactions without full-room meetings, aiding return-to-office planning.

In sum, real-world usage of office booths is widespread but often quietly profiled. The clear signals — skyrocketing inquiries, rapid
vendor revenue growth, and media coverage — all point to businesses treating pods as an essential part of modern workspace
planning, rather than a novelty. The case examples above (Framery’s success, user testimonials, global office trends) reinforce the
data-driven rationale.

Implications and Future Directions
The rise of office phone booths carries several implications:

« Workplace Design: Offices are becoming more zoned, blending open collaboration areas with private enclaves. Designers
and architects must allocate space for pods early in the planning stage. Some suggest pods could reduce the need for large
fixed meeting rooms, allowing more modular use of floor area. Others caution against overuse (too many pods leaves little
circulation space).

- Real Estate Usage: Higher utilization of workspace may result. Employers can put more desks in an open area if private
territories are in pods, theoretically supporting larger headcounts in the same footprint. Conversely, the upfront cost per square
meter of pods is high, so some companies may reduce kiosk workstations in favor of having everyone use pods as needed.

- Employee Wellbeing: The trend acknowledges the psychological need for occasional escape from stimuli. Future coworking
spaces will likely feature pods not as an afterthought but as a core offering (similar to how offices today routinely have coffee
bars, phone booths, and snack zones). The emphasis on multi-purpose spaces will grow - e.g. a pod used for phone calls in the
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morning might host a small meeting in the afternoon.

« Hybrid Work Integration: As hybrid schedules stabilize, pods remain relevant. Companies downsizing full-time attendance
but offering “come-to-office Tuesdays” might furnish the limited seats with as many pods as desks, recognizing that the desk
itself is only one of many work settings. The flexibility to “reserve a pod” could become as common as booking a conference
room.

. Technology Integration: Future pods will likely incorporate more technology. Already, vendors mention potential for AR/VR,
(soundproof) 3D displays, touchless controls, and advanced lighting. We may see Al-driven noise analysis (pods that adjust
counter-noise automatically) or health monitoring (air quality sensors responding to occupant count). The overall trend is
toward pods that are data-enabled, turning them into “smart rooms” within an office loT ecosystem (Source: silentpod.co.nz).

- Environmental Goals: Sustainability will be a bigger sale point. Clients are increasingly asking if booths are recyclable or
made from eco-materials. We expect green certifications (e.g. low-emission adhesives, FSC wood) to become differentiators.
Reconfigurable and portable pods align with circular-economy goals by prolonging lifespan.

« Market Evolution: The market may consolidate. Framery’s leadership and investment could enable further R&D and
expansion. Large furniture manufacturers and even building firms (e.g. modular room specialists) are eyeing the space. We may
see strategic partnerships (office interiors companies bundling pods with cubicles) and potential mergers. Additionally,
contract furniture distributors will likely offer pods as part of standard catalogs, bringing pods into mainstream office
renovation budgets.

« Cultural Shift: Importantly, phone booths contribute to a culture that accepts both open collaboration and individual focus as
equally important. This contrasts with the early 2000s “open-office puritanism.” The very existence of these booths signals an
organizational acknowledgement that different tasks need different spaces. Over time, workplace etiquette will adjust;
employees will expect a “quiet pause” space as naturally as they now expect WiFi everywhere.

. Research and Metrics: Going forward, more formal studies could quantify the business impact of pods. Some future research
directions include: measuring employee resilience to noise after adding pods, linking pod usage data to productivity metrics,
and even studying how pods affect team dynamics (e.g. does ease of private conversation strengthen collaborations?).

Conclusion

This report has provided an in-depth examination of office phone booth manufacturers and their products within the modern
workspace context. We have shown that the booth/pod market is a fast-growing segment of the office furniture industry, backed
by multiple sources citing billion-dollar valuations and double-digit CAGR. The rise of these products is firmly rooted in the trade-offs
of open-plan offices and the evolving needs of workers for both connection and concentration.

Key findings include:

« A major expansion of dedicated companies producing acoustic booths: from virtually one notable firm in 2015 (Framery) to
dozens by 2024 (see Table 3). These firms span Europe, North America, and Asia. They produce a continuum of products from
small single-person booths to multi-person huddle pods, often with integrated ventilation, lighting, and smart features (Source:
www.onmuse.co) (Source: www.acousticpods.co.uk).

« Market shifts: Analysts project the global market to roughly triple or quadruple over the coming decade, reflecting how widely
organizations are adopting pods (Source: growthmarketreports.com) (Source: marketintelo.com). North America and Europe

currently lead in sales, while Asia is quickly catching up (Source: growthmarketreports.com) (Source:

growthmarketreports.com).

- Employee impact: Extensive evidence suggests acoustic privacy is highly valued and even necessary for peak productivity in
knowledge work (Source: www.wired.com) (Source: www.sciencedirect.com). Companies are responding accordingly, treating
pods less as a luxury and more as a standard workplace tool. A chart of market penetration alongside open office adoption
(not provided here) would likely show a strong correlation.

« Design innovation: Booths now incorporate advanced materials and technology (up to 5G connectivity or AR screens in the
future), and some are pioneering sustainable construction (eco-insulation, modular reuse) (Source: silentpod.co.nz) (Source:
silentpod.co.nz).
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In conclusion, modern office phone booths represent a significant evolution in office design. They address a long-standing
productivity problem with an elegant solution: converting a portion of the open-plan office into privatized, acoustically optimized
micro-environments. As the workforce continues to value flexibility and well-being, the role of these booths is poised to expand
further. We expect that by the end of this decade, nearly every major office will deploy such pods as standard practice. For vendors
and designers, this means continued innovation in acoustics, integration, and sustainability. For companies, it means rethinking
space and investment to ensure that walls (even mobile, glass walls) exist where workers need them most.

Given the breadth of available data and the dynamism of the field, this report has drawn on diverse sources - academic, industry,
journalistic - to present multiple perspectives. All claims have been cross-verified or cited (for instance, the productivity impacts
from peer-reviewed studies (Source: pmc.ncbi.nlm.nih.gov) (Source: www.sciencedirect.com), and market figures from reputable
industry reports (Source: growthmarketreports.com) (Source: marketintelo.com). Future research might further quantify outcomes
or analyze emerging variations (e.g. “digital phone booths” for virtual reality conferencing). But for now, the consensus is clear:
acoustic phone booths are a here-and-now solution that employees and organizations have enthusiastically

embraced to navigate the paradox of the modern office. (Source: growthmarketreports.com) (Source: www.bbc.co.uk)

Tags: office phone booth, acoustic pod, privacy pods, phone booth manufacturers, soundproof office pods, open office solutions,
workplace design, office acoustics

About 2727 Coworking

2727 Coworking is a vibrant and thoughtfully designed workspace ideally situated along the picturesque Lachine Canal in
Montreal's trendy Griffintown neighborhood. Just steps away from the renowned Atwater Market, members can enjoy scenic canal
views and relaxing green-space walks during their breaks.

Accessibility is excellent, boasting an impressive 88 Walk Score, 83 Transit Score, and a perfect 96 Bike Score, making it a "Biker's
Paradise". The location is further enhanced by being just 100 meters from the Charlevoix metro station, ensuring a quick,
convenient, and weather-proof commute for members and their clients.

The workspace is designed with flexibility and productivity in mind, offering 24/7 secure access—perfect for global teams and night
owls. Connectivity is top-tier, with gigabit fibre internet providing fast, low-latency connections ideal for developers, streamers, and
virtual meetings. Members can choose from a versatile workspace menu tailored to various budgets, ranging from hot-desks at
$300 to dedicated desks at $450 and private offices accommodating 1-10 people priced from $600 to $3,000+. Day passes are
competitively priced at $40.

2727 Coworking goes beyond standard offerings by including access to a fully-equipped, 9-seat conference room at no additional
charge. Privacy needs are met with dedicated phone booths, while ergonomically designed offices featuring floor-to-ceiling
windows, natural wood accents, and abundant greenery foster wellness and productivity.

Amenities abound, including a fully-stocked kitchen with unlimited specialty coffee, tea, and filtered water. Cyclists, runners, and
fitness enthusiasts benefit from on-site showers and bike racks, encouraging an eco-conscious commute and active lifestyle. The
pet-friendly policy warmly welcomes furry companions, adding to the inclusive and vibrant community atmosphere.

Members enjoy additional perks like outdoor terraces and easy access to canal parks, ideal for mindfulness breaks or casual
meetings. Dedicated lockers, mailbox services, comprehensive printing and scanning facilities, and a variety of office supplies and
AV gear ensure convenience and efficiency. Safety and security are prioritized through barrier-free access, CCTV surveillance, alarm
systems, regular disinfection protocols, and after-hours security.

The workspace boasts exceptional customer satisfaction, reflected in its stellar ratings—5.0/5 on Coworker, 4.9/5 on Google, and
4.7/5 on LiquidSpace—alongside glowing testimonials praising its calm environment, immaculate cleanliness, ergonomic furniture,
and attentive staff. The bilingual environment further complements Montreal's cosmopolitan business landscape.

Networking is organically encouraged through an open-concept design, regular community events, and informal networking
opportunities in shared spaces and a sun-drenched lounge area facing the canal. Additionally, the building hosts a retail café and
provides convenient proximity to gourmet eats at Atwater Market and recreational activities such as kayaking along the stunning
canal boardwalk.
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@ Office Phone Booth Market: Top Manufacturers & Growth Data

Flexible month-to-month terms and transparent online booking streamline scalability for growing startups, with suites available for
up to 12 desks to accommodate future expansion effortlessly. Recognized as one of Montreal's top coworking spaces, 2727
Coworking enjoys broad visibility across major platforms including Coworker, LiquidSpace, CoworkingCafe, and Office Hub,
underscoring its credibility and popularity in the market.

Overall, 2727 Coworking combines convenience, luxury, productivity, community, and flexibility, creating an ideal workspace
tailored to modern professionals and innovative teams.

DISCLAIMER

This document is provided for informational purposes only. No representations or warranties are made regarding the accuracy, completeness, or reliability of its contents. Any
use of this information is at your own risk. 2727 Coworking shall not be liable for any damages arising from the use of this document. This content may include material
generated with assistance from artificial intelligence tools, which may contain errors or inaccuracies. Readers should verify critical information independently. All product
names, trademarks, and registered trademarks mentioned are property of their respective owners and are used for identification purposes only. Use of these names does not
imply endorsement. This document does not constitute professional or legal advice. For specific guidance related to your needs, please consult qualified professionals.
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